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Dear Readers,   

We are Gebr. Heinemann Retail ApS. At the end of 2021, our team consisted of 152 employees. 

Our main business consists of six duty-free shops at Copenhagen Airport, but we also support the 

retail operations on around 21 ferries with everything connected to the sale of perfumes and 

cosmetics. We are part of the globally active Gebr. Heinemann group, headquartered in 

Hamburg, Germany. Founded in 1879, Gebr. Heinemann is one of the top players in the 

international Travel Retail market and the leader in the European market. It is the only family-run 

business among the global players in the Travel Retail industry. In the retail sector, the company 

is active in over 100 countries, operating almost 600 of its own shops as a retailer at airports, on 

cruise ships and at border crossings. In addition, it not only supplies or operates shops at 

around 200 international airports, but also supplies or operates shops on around 240 

ferries and cruise ships, around 200 border shops and around 50 airlines. Gebr. Heinemann has 

7,400 employees around the world. You can find out more about the company here: 

https://www.gebr-heinemann.de/heu/en/company_page.  

  

The Covid-19 crisis in 2020 and 2021 has had a massively negative impact on the whole travel 

industry. With travel restrictions, closed borders and lockdowns during the years in almost all 

countries, the 2021 flight traffic at Copenhagen Airport was limited in total to 24.9% of the 2019 

level. We had to close our shops on 25 December 2020 and reopened on 1 June 2021. We had 

very much hoped to get back on our feet again in 2021 after the tough year of 2020; we did see 

a temporary recovery in the summer, due to the EU Covid Certificate, vaccinations and eased 

restrictions, but unfortunately the end of 2021 was negatively affected by the Omicron variant. 

You will be able to read more about the impact of the crisis on our business in this report. Since 

2018, Gebr. Heinemann has been a signatory member of the United Nations Global Compact. 

The latest Communication on Progress can be downloaded here: https://www.gebr-

heinemann.de/heu/en/responsibility/initiatives_page. 

 

The successful anchoring of the UNGC principles in the corporate strategy is a basic prerequisite 

for making an authentic contribution to the 17 UN Sustainable Development Goals (UN SDGs). 

With the Gebr. Heinemann business model, a positive contribution can especially be made to 

four UN SDGs: #8 Decent work and economic growth, #12 Responsible consumption and 

production, #13 Climate action and #17 Partnerships for the goals. These are translated into the 

Gebr. Heinemann Sustainable Development Goals (GH SDGs) 2030, for the achievement of 

which ambitious measures are planned. Energy and emissions: we will be carbon-neutral by 

avoiding CO2 emissions primarily through the reduction of energy consumption at our 

headquarters and in our logistics centres (UN SDG 13). Waste and packaging: preventive 

measures such as reduction, circularity and recycling will apply for every part of our value chain 

(UN SDG 12, 13). Product portfolio: we will generate more than 50% of our sales with sustainable 

products and responsible suppliers (UN SDG 12, 13). People: we will guarantee a fair, safe and 

non-discriminatory working environment through global health and diversity standards (UN SDG 

8, 12).  

 

Gebr. Heinemann Retail Denmark profits from Gebr. Heinemann’s global CR Strategy, but is also 

keen on realising local measures. We are aware that our business activities affect the 

environment, as well as the lives of many people, especially those of our employees and 

customers. We also know that we have the means to contribute to positive developments in 

society. We accept this significant corporate responsibility and strive to meet its demands.  

Our corporate responsibility activities help us to do business responsibly, while focusing on our 

vision and mission. In the process, we create value for our customers and business.  

 

https://www.gebr-heinemann.de/heu/en/company_page
https://www.gebr-heinemann.de/heu/en/responsibility/initiatives_page
https://www.gebr-heinemann.de/heu/en/responsibility/initiatives_page
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I hope you enjoy reading through this report to learn more about Gebr. Heinemann Retail 

Denmark and our focus on corporate responsibility.  

Katrin Bamler, Managing Director  

 

  

Impact of the coronavirus  
In 2020, like the rest of the world, Denmark was affected by the coronavirus crisis.  

In March 2020, the World Health Organisation (WHO) declared Covid-19 a pandemic. 

Throughout 2020, the worldwide coronavirus pandemic affected all travel activity, especially 

through airports, and it therefore had a huge impact on our operations and activity at Gebr. 

Heinemann Retail Denmark. Unfortunately this continued into 2021.  

 

The year 2021 was still affected by Covid-19, and we had a five-month complete lockdown at 

the beginning of the year. In 2021, Copenhagen Airport had 18% more passengers compared to 

2020. Despite the increase in 2021, passenger numbers were still 73% lower compared to 2019. 

 

Our ferry and cruise business operated between Denmark, Norway, Sweden, Germany, the UK, 

France, Holland and Iceland. Scanlines sailed more or less as before the Covid-19 restrictions in 

2021, but the ferry business level was only at approximately 60% of the 2019 level in total.  

 

By the end of 2021, we succeeded in retaining 152 employees to handle the sales in four 

operating stores out of our total of six duty-free stores at Copenhagen Airport. We managed to 

re-employ about 20% of the employees that we had to let go in 2020.  

From reopening on 1 June 2021 until the end of the year 2021, we operated at a business level of 

approximately 45% compared to the 2019 level. For the whole of 2021, our turnover level was 

around 28% compared to 2019.  

 

Through two lockdown periods within the past years, we followed the Danish authorities’ 

directions, as well as the restrictions set by the government and Copenhagen Airport, at all 

times. Ending 2020 at the beginning of a new lockdown period, which lasted until 1 June 2021, 

we again used the coronavirus aid packages adopted by the Danish Government to retain as 

many employees in their jobs as possible. Throughout 2020 and into 2021, the health and safety 

of our employees was of utmost importance to us. Our employees have been continuously 

updated on the situation and were onboarded for the reopening plan on 1 June 2021. For 

employees critical for the running of the business, who handled tasks throughout the year, we 

took all possible precautions to reduce the risk of infection, including regular tests for Covid-19 

infection and solutions making it possible for them to work remotely.   
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Our mission statement including our values and principles 
Our strong service-minded culture cares for our employees and our customers, both 

going hand in hand. This is also clearly portrayed in our company’s mission statement. 

 

Our vision1: the Heinemann family. 

As the most human-centric company in global Travel Retail, we aim to turn travel time into 

valuable time. 

 

Our mission: we want to live and breathe service, and create value in an inspiring and emotional 

way. 

 

Gebr. Heinemann is a family-run company that stands for human experiences in the travel trade. 

Through our vision and principles, a basis is formed for everything 

the company does and believes. 

The principles reflect the company’s values ingrained in its history, 

which spans more than 140 years. This provides information to all 

employees across the globe and guides their actions. 

Family, trust, creating change and exciting people are among the core 

values upon which Gebr. Heinemann builds its business. 

 

 
1 Gebr. Heinemann: our mission statement  
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A new era of travel, and thus Travel Retail, has begun. The market places different demands on 

the travel industry than before. Digitisation, sustainability goals and the consequences of the 

coronavirus pandemic have heralded these changes. 

Gebr. Heinemann plays a leading role in the global travel market created through the 

company’s willingness and ability to innovate, and we actively manage to shape change and 

make it future-proof. This refers to Gebr. Heinemann’s mission statement: ‘"We turn travel time 

into valuable time as the most human-centric company in global Travel Retail”. 

 

Gebr. Heinemann is above all characterised by two central forces. Our employees are our 

greatest asset. They make their mark on the company day in, day out. Our employees make 

sure that our customers like to buy our products and that our partners value our services. 

Our other great asset is our complete focus on the travellers’ needs, and our willingness and 

dedication to fully understand what shoppers want and expect from us as a travel retailer. This 

will enable us to offer travellers across the globe even more entertaining, inspiring and 

sustainable shopping experiences in the future. In the future we will continue our risk assessments 

on annual basis as well as communicate our guidelines and expectations regarding human 

rights to employees and business relations through of our company guidelines. 

Introduction to our business model and corporate responsibility 
At Gebr. Heinemann Retail Denmark, we take corporate responsibility seriously. In the figure 

below, we have very briefly illustrated the value chain.2 It shows that our core business occurs in 

the middle of the value chain. As a retailer, we are influencers and get our inspiration from 

suppliers, customers and business partners who are, at the same time, part of our value chain. 

The stakeholder dialogue is, therefore, of great importance. Besides individual dialogue, Gebr. 

Heinemann dedicates time to corporate responsibility, raising questions about social and 

environmental standards in upstream and downstream processes in the industry associations, 

such as the Nordic Travel Retail Association, the European Travel Retail Confederation or the 

Travel Retail World Association.  

In addition to dialogues, it is also important to be aware of any human-rights risks in the supply 

chain. In order to manage this, Gebr. Heinemann Retail Denmark has conducted various risk 

assessments. On average, less than 5% of our products were classified as being of high risk.   

Gebr. Heinemann Retail Denmark’s core business is in areas which are subject to strict safety 

regulations. To ensure a responsible and secure supply chain and the integrity of all deliveries, 

we take particular care to prevent unauthorised third-party access at all process stages (e.g. 

storage, handling, packaging, transport). Our main methods are the implementation of access 

and admission controls, employee background checks and staff training. Our transportation 

partners also have to adopt similar measures.  

The logistics centres are certified with ISO 14001 (environmental management) and ISO 45001 

(health and safety management). 

Our corporate responsibility strategy and reporting at Gebr. Heinemann Retail Denmark focuses 

on, but is not limited to, our duty-free stores at Copenhagen Airport (CPH), as they are our direct 

responsibility and thus where our ability to make a positive impact is greatest. 
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Any business which hopes to delight its stakeholders and customers alike has to keep reinventing 

itself. That is why our goal is to remain a driver of innovation and to continue to surprise and 

captivate the travelling public with extraordinary offerings, ideas and sustainable concepts.2 

     

Our strategic approach to corporate responsibility 
At Gebr. Heinemann Retail Denmark, we have adopted a strategic approach to corporate 

responsibility. The strategy focuses on minimising risks and enhancing the business potential of 

our retail business. 

 

The purpose of the strategy is to create a strong link between corporate responsibility and our 

core business.  

 

We have developed our corporate responsibility strategy on the basis of a materiality and risk 

assessment. We have, inter alia, assessed risks related to social and labour conditions, human 

rights, the environment and climate, as well as anti-corruption. A risk related to social and 

employee conditions is our employees’ lack of engagement. 

Our materiality and risk assessment has helped us to focus our efforts on the issues most material 

to our core business and our key stakeholders.  

Presentation of our code of ethics  
We refer to Gebr. Heinemann’s code of ethics in general terms, but our aim is to adapt a 

regional code of ethics which meets GH Retail Denmark’s specific requirements. 

 

The Gebr. Heinemann code of ethics sets out our core corporate values and rules of conduct. It 

adds the important message of sustainable and responsible action to our corporate philosophy, 

which serves as our guiding principle and the foundation upon which the success of our joint 

efforts has been built. Gebr. Heinemann is duty-bound to comply with accepted international 

environmental, legal and social standards, in particular the ten principles of the United Nations 

Global Compact (UNGC).  
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The code of ethics applies to all employees and business partners directly or indirectly associated 

with Gebr. Heinemann. Managers have a particular responsibility to foster ethical behaviour within 

their departments; they serve as role models and help their team members adhere to the code 

of ethics in their daily activities. The purpose of the code is also to guide Gebr. Heinemann’s 

employees and business. 

Anti-corruption 
We do not accept any form of corruption or bribery. Our systems and processes are certified to 

very high standards. At all times, we follow the ANTI-CORRUPTION GUIDELINES agreed with our 

headquarters. 

A risk related to anti-corruption is the exchange of gifts between suppliers and 

employees. We have therefore implemented a gift policy at Gebr. Heinemann 

Retail Denmark. It contains an internal approval process regarding the receiving 

of gifts from suppliers and, to protect our employees, we have also introduced 

documentation requirements.  

Consideration for services provided by a third party must be proportionate. Overpayments could 

be used for unlawful purposes. It is prohibited for employees to hire or employ a public official or 

members of their immediate family, to improperly influence a public official, or to obtain an 

improper favour or benefit in exchange. In 2021, we did not register any instances of corruption 

or violations of the gift policy.  

 

In 2021 we prevent Gebr. Heinemann Retail Denmark employees from being able to directly or 

indirectly offer, promise or grant money or anything of value directly or indirectly through a third 

party to a public official or business partner for the purpose of improperly influencing actions or 

obtaining an improper advantage. 

 

Ethical rules apply to all employees and business partners directly or indirectly associated with 

Gebr. Heinemann Retail Denmark. Leaders and managers have a special responsibility to 

promote ethical conduct within their departments. They serve as role models and help their 

team members adhere to the ethical rules of their everyday activities. The purpose of the code 

is also to guide Gebr. Heinemann Retail Denmark employees and business partners in the 

management of legal and social risks in their daily business. 

 

In the coming years, Gebr. Heinemann will continue to monitor breaches of our Anti-corruption 

Guidelines and gift policy. 
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Overview of our people and the environment 
We respect and comply with the Universal Declaration of Human Rights (UDHR) from 1948. 

At Gebr. Heinemann Retail Denmark, we care 

about our employees, as they are at the 

heart of our operations.  6.59  

We wish to attract and retain the most skilled 

and engaged employees by focusing on a 

pleasant working culture. This means that we 

encourage our employees to grow by 

offering them pride, success, development, 

security, long-term prospects, a global family, 

a team spirit together with a common identity 

through our company values.

Furthermore, we strive to have a low 

employee turnover and low absence due to 

illness.  

 

 

Our KPIs are calculated through our HR employee systems on a monthly basis, which includes all 

employees in the company. These are held up against the financial goals and indicate which 

direction the management must focus on in order to influence the KPIs and increase the well-

being and social responsibility of our employees. 

 

Gebr. Heinemann aims at a balanced distribution among employees in leadership positions and 

is currently composed of 40% male and 60% female members. There is no Executive Board in the 

company and there is only one director. 

There will continue to be a focus on maintaining gender balance in management positions. In 

this way, all are offered equal opportunities in relevant training and development. 

 

Absence due to illness is registered in our staffing system, from which statistics are drawn every 

month to follow up on sickness in line with our set absence policy. 

During 2021, we increased the focus on employee well-being and training of managers to be 

able to handle interviews and employee motivation. We are still working towards our goal of a 

total of 4% sick leave across the company. 

 

With this goal, we can reduce costs and allocate resources for efforts to increase the focus on 

employee well-being, health and motivation. This can strengthen the company in a declining 

employee turnover measured by the percentage of employees who have left the company 

completely, and not including employees who simply changed department for development 

reasons. In 2021, we had a strong focus on sick leave, employee commitment and an increase 

in employee well-being in the wake of a year comprising several lockdowns due to the Covid-19 

crisis. 

 

We have always focused intensively on the development of our employees and 

leaders/managers. All employees are included in our calculations. Both in terms of our KPIs as 

measures in social and development areas.    

OUR EMPLOYEES 

SUMMARY OF RESULTS 2021 VERSUS 2020 

Absence due to illness 2021 6.59% 

Absence due to illness 2020 3.68% 

EMPLOYEE TURNOVER: 

Employee turnover 2020 65% 
(Due to collective redundancy – Covid-19) 

 

Employee turnover 2020 3% 
(Disregarded collective redundancy – Covid-19) 

 

Employee turnover 2021  31% 

KPIs are based on total headcounts 

 

 



   
 

8 

In 2019, we started the Leadership Pipeline for all leaders/managers. We resumed the focus and 

work with the Leadership Pipeline after reopening in the last half of 2021 and this will continue 

into 2022.   

The Leadership Pipeline is based on the three basic approaches: rings in the water, strategy 

implementation and total implementation.  

 

 

For all three approaches, the Leadership Pipeline provides a framework for working to create 

common images of how the management task can be understood and how organisations can 

work to ‘generate’ management. In addition, they are all based on the three key assumptions in 

the Leadership Pipeline: 

 

• Right management at the right level. 

• Any change in management level involves a transition. 

• Management development is a management responsibility. 

 

 Gebr. Heinemann Retail Denmark seeks to create a sense of family spirit in the workplace and a 

feeling of making a difference together. 

By means of leadership training, we are able to secure the ongoing development of our team’s 

competencies and make them more involved in the future of Gebr. Heinemann Retail Denmark. 

More than a job 

Working at Gebr. Heinemann Retail Denmark is more than a job. It is an opportunity to become 

part of a global family of 7,400 employees.  

Gebr. Heinemann Retail Denmark seeks to create a sense of a family spirit. By offering training to 

our leaders/managers and employees, we not only build the competencies of our employees, 

but also ensure that they are better suited to giving our customers the best service and 

experience.  

Diversity and equal opportunities 

At Gebr. Heinemann Retail Denmark, we are strong supporters of equal opportunities for all, and 

we have a non-discriminating equality policy with a focus on the personal skills required for each 

job profile at all levels.  

Gebr. Heinemann Retail Denmark focuses on diversity among the employees in the company 

and ensuring there is an equal distribution of men and women. Gebr. Heinemann Retail 

Denmark believes that this partly ensures a good working environment, and partly helps to make 

the company more competitive. We have a very diverse team, including employees from many 

different backgrounds and nationalities. We strive to ensure that women and men have equal 

opportunities within the company.

Flexible working arrangements help employees achieve a balance between work and their 

personal lives, whilst taking business needs into consideration. 

 



   
 

   
 

Responsible products 
We strive to do it better every year. The year 2021 was the year in which we delivered on many 

of our sustainability goals. 

We implemented even more focus on local buying than in the previous years, and it has taken 

us in the right direction when it comes to a more responsible supply chain. 

By creating new and innovative shopping areas for all categories and supporting the local 

brands, we have brought ourselves closer to achieving our aims in regard to our responsibilities. 

We at Gebr. Heinemann Retail Denmark follow the market trends closely in order to ensure that 

we are always prepared to meet our customers’ demands.  

We are creating awareness for responsible products, such as high-quality products that are 

good for both the body and the environment, as part of our Clean Beauty concept. This 

initiative also allows companies to promote their sophisticated products on the international 

stage. The same applies for certified organic products. 

 

Local heroes 

A local example is Simply Chocolate, a Danish company that offers ‘chocolate that tastes of a 

better life’. They are part of Cocoa Horizons, a non-profit organisation supporting cocoa farmers 

in Africa. They offer individual farmers and the whole local community greater opportunities to 

have a better life. They even use solar energy for their production as a sustainable energy 

source. 

Especially in our local market, we place great emphasis on sustainability. Aiming to offer our 

customers an attractive product assortment, we are in constant dialogue with our suppliers to 

raise awareness of more sustainable products, such as products made from recycled materials. 

From a CSR perspective, we have switched to local suppliers, in order to decrease the footprint 

on the environment significantly.  

Responsible consumption 

We are facing a trend in alcohol-free spirits (NoLo). We see more people are choosing the non-

alcoholic option – such as non-alcoholic wine, premixed drinks, spirits, beer, etc. – and we are 

supporting this in a dedicated area in our stores. 

We are working on local success for 2022 with ISH Spirits, who will deliver spirits, wine, sparkling 

wine and RTD with no alcohol. 

We also sell spirits and tobacco in our stores and are committed to supporting a culture of 

responsible consumption of these products. We apply the ETRC’s (European Travel Retail 

Confederation) Alcohol Code of Conduct for Duty-Free and Travel Retail Sales of Alcohol. 

At the same time, international suppliers are delivering on their sustainability goals. More suppliers 

are choosing to change all their packaging from conventional to biodegradable or recycled 

packaging. 

Sugar confectionary suppliers are also increasing their focus on responsible products by focusing 

on vegan, gluten-free and low-sugar (–30%) options. 

Sustainable products from responsible suppliers 
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Toblerone earned the award as the best sustainable supplier in the Travel Retail market for their 

chocolate bars. Their bars are an ideal snack for travellers who are looking for a treat that is 

good for both people and the planet, made from 100% sustainable cocoa sourced through 

Mondelēz International’s Cocoa Life programme. The packaging is designed to be recyclable 

and features the Cocoa Life logo to highlight its sustainability credentials to customers. 

Under the umbrella Future Friendly, we are set to highlight even more brands in the coming 

years, creating an upgraded area in our shops for products that are, for example, socially and 

environmentally friendly or cosmetics that are free from hazardous ingredients. Danish brands 

like Moms in Love, Woods, Bodyologist as well as REN from UK are among the brands we are 

going to be presenting in this area.  

Energy efficiency 
Copenhagen Airport collects data on energy consumption at the airport. Thanks to our 

collaboration with them, we can continuously monitor our energy consumption to identify 

potential savings. We at Gebr. Heinemann therefore collect data linked to the energy use in our 

stores.  

Future initiatives are to adapt the energy monitoring, so that it is specifically built for Gebr. 

Heinemann and with the possibility of being able to control smaller zones in our stores and thus 

make greater demands on our partners. 

This type of monitoring has already resulted in a downward adjustment of energy consumption 

of 15,000 kW annually. At the same time, we have been able to reduce our cooling demand by 

replacing outdated technology with more energy-efficient options. Lighting in particular, but 

also our refrigerators/freezers, are taken into account when selecting A+++ products. This will be 

realised in the course of planned renovations.  

Approximately 95% of our products are distributed by the Gebr. Heinemann group distribution 

centre in Hamburg. Our logistics is based on the just-in-time principle. The logistics are optimised 

with fewer deliveries – meaning more products are stacked. Gebr. Heinemann group is 

responsible for the transport from the distribution centre to our stores at Copenhagen Airport. 

Thus, transport is outside the scope of this report.   

Waste management 
When selling large quantities of products, it is inevitable that a vast amount of waste is 

produced.  

Today, a great effort is made to sort cardboard and plastic packaging. In a continuous dialogue 

with Copenhagen Airport, we seek to optimise our waste management by strategically placing 

waste stations around the airport, making waste separation much more effective. 

Hazardous waste 

In a company selling perfume and cosmetics, there will always be a lot of waste comprising 

mixed plastic, glass, metal and many different chemicals. 

We have entered into an agreement with Copenhagen Airport where all our combined 

hazardous waste is sent for appropriate disposal. This is done by means of ultra-high-temperature 

incineration, in which everything is destroyed as gently as possible for the environment. 
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Reduction of single-use plastics 

To reduce plastic consumption as much as possible in the company, we have removed plastic 

coffee cups from our canteen and replaced them with mugs, meaning a reduction of the 

plastic load of 80,000 plastic cups annually. 

Printing paper 

In 2021, we succeeded in reducing our use of printing paper as a result of new printers and a 

‘Follow Me’ paper-reduction system, in which our users have to re-evaluate the amount of 

paper they use. We still have a large number of prints that are automatically printed from our 

suppliers. We are working on changing this in 2022, as it will create a huge reduction in paper 

consumption. 

Paper waste from printer and office areas is collected and included in the airport’s strategy for 

collection, recycling and waste separation. 

Fair-trade and organic coffee in offices/canteens 

In 2021, we entered into an agreement with our coffee supplier on a more sustainable concept. 

Our coffee and cocoa were replaced with organic and fair-trade products. 

Sustainable cleaning consumables 

In 2021, we reviewed the total of cleaning consumables in the company. 

All the products we use are now either eco-labelled or replaced with a more environmentally 

friendly product. 

Plastic bags 

One of our most relevant impacts on the environment is the use of plastic bags in our shops. Our 

ambition is to phase out the plastic bag with a more sustainable option either in the form of 

recycled materials or a quickly renewable material such as bamboo or other natural fibres in Q2 

2022. 

Subsequently, there must be several different alternatives made from different sustainable 

materials. 

In 2021, we chose to donate our profit of DKK 571,357 made from the sale of plastic bags to the 

NGO Plastic Change. Plastic Change works internationally to raise awareness of the 

consequences of the growing plastic pollution in the oceans and the environment in general.  

Together with Plastic Change, we will continue our work to focus on plastic, and hopefully 

contribute to creating positive purchasing patterns amongst our customers in the future.  

In 2021, we again succeeded in reducing the use of plastic bags. For 2022, we will not only strive 

to reduce the use of plastic bags, but also the overall number of bags used. 

Our social and local commitment 
Social and local commitment is an important focus area for Gebr. Heinemann Retail Denmark. 

We have a positive impact on Danish society. We are involved locally and we contribute to 

society in terms of job creation and tax payments. We pay our taxes according to national 
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legislation. We have internal procedures in place to ensure that we do this in line with national 

legislation. 

For a number of years, we have been raising money for the work done by the Danish Children’s 

Cancer Foundation in collaboration with Spaniel Display. In front of our main shop, we have two 

collection boxes, where the customers can make a donation. One, as mentioned, is for the 

Danish Children’s Cancer Foundation, and one for the volunteer organisation GirlTalk, which is a 

non-profit organisation for girls aged between 12 and 24 years who need someone to talk to 

when they don’t know who to turn to.

Thank you for reading our CR report. We respectfully emphasise that our CR report only represents the 

initiatives and thoughts of Gebr. Heinemann Retail Denmark management group in Copenhagen, 

Denmark.

 


