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Resultatregnskap

Belgp i: NOK Note 2024 2023
RESULTATREGNSKAP

Inntekter

Revenue 5950 000 11 477 000
Sum inntekter 5950 000 11 477 000
K ostnader

Employee benefits expense

Other expenses 2 10039 000 9690 000
Sum kostnader 10039 000 9690 000
Driftsresultat -4.089 000 1786 000

Finansinntekter og finanskostnader

Income from subsidiaries and other associated companies 3

Renteinntekt fraforetak i samme konsern 59 000

Other financial income 2000
Sum finansinntekter 59 000 2000
Write-down of sharesin subsidiaries 22 084 000
Rentekostnad til foretak i samme konsern 961 000 1325000
Annen rentekostnad 56 000

Sum finanskostnader 1017 000 23409 000
Netto finans -958 000 -23 407 000
Resultat far skattekostnad -5 047 000 -21 620 000
Tax 3 -1110 000 102 000
Arsresultat 4 -3937 000 -21 722 000
Arsresultat etter minoritetsinter esser -3937 000 -21 722 000
Totalresultat -3937 000 -21 722 000

Overfaringer og disponeringer
Konsernbidrag 4 -3 942 000 355 000
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Resultatregnskap

Belgp i: NOK Note 2024 2023
Udekket tap -16 956 000
Transverred to / from other equity 5000 -5121 000
Sum overfaringer og disponeringer -3 937 000 -21 722 000
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Balanse

Belgp i: NOK Note 2024 2023

BALANSE - EIENDELER

Anleggsmidler

Immaterielle eiendeler

Utsatt skattefordel 3 6 000 8000
Sum immaterielle eilendeler 6 000 8000

Finansielle anleggsmidler

Investering i datterselskap 5 31094 000 31094 000
Investeringer i tilknyttet selskap

Sum finansielle anleggsmidler 31094 000 31 094 000
Sum anleggsmidler 31101 000 31102 000
Omlgpsmidler

Varer

Fordringer

Accounts receivables 418 000
Other short-term receivables 2 317 000

Konsernfordringer 6 11 467 000 14 385 000
Sum fordringer 13 784 000 14 803 000
Cash and cash equivalents 6

Sum omlgpsmidler 13 784 000 14 803 000
SUM EIENDELER 44 885 000 45 905 000

BALANSE - EGENKAPITAL OG GJELD

Egenkapital

Innskutt egenkapital

Share capital 4,7 4998 000 4998 000
Annen innskutt egenkapital 30565 000 26 623 000
Sum innskutt egenkapital 4 35563 000 31621 000
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Balanse

Belgp i: NOK Note 2024 2023
Opptjent egenkapital

Other equity 4

Udekket tap 20893 000 16 956 000
Sum opptjent egenkapital -20 893 000 -16 956 000
Sum egenkapital 4 14 670 000 14 665 000
Gjed

Langsiktig gjeld

Utsatt skatt 3

Annen langsiktig gjeld

Sum langsiktig gjeld 0 0
Kortsiktig gjeld

Liabilitiesto financial institutions 6

Leverandergjeld 386 000 28 000
Tax payable 3

Public duties payable 2 456 000
Kortsiktig konserngjeld 6 29059 000 28 567 000
Other current liabilities 770 000 189 000
Sum kortsiktig gjeld 30215000 31241 000
Sum gjeld 30215 000 31241 000
SUM EGENKAPITAL OG GJELD 44 885 000 45 905 000
13.08.2025 kl 16:13 Brgnngysundregistrene Side 4 av 238



Brgnngysundregistrene Arsregnskap regnskapséaret 2024 for 918398945

Brennoysundregistrene

ARSREGNSKAP FOR REGNSKAPSARET 2024 - GENERELL INFORMASJON

Journalnummexr :

Enheten
Organisasjonsnummer :
Organisasjonsform:
Foretaksnavn:
Forretningsadresse:

Regnskapsar
Arsregnskapets periode:

Konsern
Morselskap i konsern:
Konsernregnskap lagt wved:

Regnskapsregler

Regler for sma foretak benyttet:
Benyttet ved utarbeidelsen av
drsregnskapet til selskapet:
Benyttet ved utarbeidelsen av
drsregnskapet til konsernet:
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2025 690100

918 398 945
Aksjeselskap
WPP NORWAY AS
Kongens gate 6

0153 OSLO

01.01.2024 - 31.12.2024
Ja

Ja

Nei

Regnskapslovens alminnelige regler

organ
Heidi Lindberg
30.06.2025

Ar 2024: Arsregnskap er elektronisk innlevert.

Ar 2023:

Det er ikke krav til at arsregnskapet m.v.

Tall er hentet fra elektronisk innlevert arsregnskap fra 2024.

som sendes til Regnskapsregisteret

er undertegnet. Kontrollen pd at dette er utfert ligger hos revisor/enhetens

everste organ. Sikkerheten ivaretas ved at

for innsending av arsregnskapet via Altinn,

innsender har rolle/rettighet
og ved at det bekreftes at

drsregnskapet er fastsatt av kompetent organ.

Brenneysundregistrene, 12.08.2025

Brenneysundregistrene

Postadresse: Postboks 00, 8910 Brgnnaysund
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E-post: firmapost@brreg.no Interett: www.brreg.no
Organisasjonsnummer: 974 760 673
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Organisasjonznr: 918 398 945
WPP NORWAY AS

RESULTATREGNSKAP

Belep i: NOK Note 2024 2023

RESULTATREGNSKAP

Inntekter

Revenue 5 950 000 11 477 000

Sum inntekter 5 950 000 11 477 000

Kostnader

Employee benefits expense 2

Other expenses 2 10 039 000 9 690 000

Sum kostnader 10 03% 000 9 650 000

Driftsresultat -4 08% 000 1 786 000

Finansinntekter og

finanskostnader

Income from subsidiaries

and other associated

companies 3

Renteinntekt fra foretak

i samme konsern 59 000

Other financial income 2 000

Sum finansinntekter 59 000 2 000

Write-down of shares in

subgidiaries 22 084 000

Rentekostnad til foretak

i samme konsern 961 000 1 325 000

Annen rentekostnad 56 000

Sum finanskostnader 1 017 000 23 409 000

Netto finans -958 000 -23 407 000

Resultat feor skattekostnad -5 047 000 -21 620 000

Tax 3 -1 110 000 102 000

Arsresultat 4 -3 937 000 -21 722 000

Arsresultat etter

minoritetsinteresser -3 937 000 -21 722 000

Totalresultat -3 937 000 -21 722 000

overferinger og

disponeringer

Konsernbidrag 4 -3 942 000 355 000

Udekket tap -16 956 000

Transverred to / from

other equity 5 000 -5 121 000

Sum overferinger og

disponeringer -3 937 000 -21 722 000
Utskriftedato 12.08.2025 Organisasjonsny 918 398 945 Side 1 av 4
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Utskriftedato 12.08.2025 Organisasjonsny 918 398 945 Side 2 av 4
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Organisasjonznr: 918 398 945
WPP NORWAY AS

BALANSE

Belep i: NOK Note 2024 2023

BALANSE - EIENDELER

Anleggsmidler
Immaterielle eiendeler
Utsatt skattefordel 3 6 000 8 000
Sum immaterielle eiendeler 6 000 8 000
Finansielle anleggsmidler
Investering i datterselskap 5 31 094 000 31 094 000
Investeringer i
tilknyttet selskap 5
Sum finansielle
anleggsmidler 31 094 000 31 094 000
Sum anleggsmidler 31 101 o000 31 102 000
Omlepsmidler
Varer
Fordringer
Accounts receivables 418 000
Other short-term
receivables 2 317 000
Konsernfordringer 6 11 467 000 14 385 000
Sum fordringer 13 784 000 14 803 000
Cash and cash equivalents 6
Sum omlepsmidler 13 784 000 14 803 000
SUM EIENDELER 44 885 000 45 905 000
BALANSE - EGENKAPITAL OG
GJELD
Egenkapital
Innskutt egenkapital
Share capital 4, 7 4 998 000 4 2928 000
Annen innskutt egenkapital 30 565 000 26 623 000
Sum innskutt egenkapital 4 35 563 000 31 621 000
Opptjent egenkapital
Other equity 4
Udekket tap 20 8932 000 16 956 000
Sum opptjent egenkapital -20 893 000 -16 956 000
Sum egenkapital 4 14 670 000 14 665 000
Gjeld
Langsiktig gjeld

Utskriftedato 12.08.2025 Organisasjonsny 918 398 945 Side 3 av 4
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Utsatt skatt 3
Annen langsiktig gjeld

Sum langsiktig gjeld 0 o]

Kortsiktig gjeld
Liabilities to financial

institutions 6

Leverandergjeld 386 000 28 000
Tax payable 2

Public duties payable 2 456 000
Kortsiktig konserngjeld 6 29 059 000 28 567 000
Other current liabilities 770 000 182 000
Sum kortsiktig gjeld 30 215 000 31 241 o000
Sum gjeld 30 215 000 31 241 000
SUM EGENKAPITAL OG GJELD 44 885 000 45 905 000

Utskriftedato 12.08.2025 Organisasjonsny 918 398 945 Side 4 av 4
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Organisasjonznr: 918 398 945
WPP NORWAY AS

NOTEOPPLYSNINGER - SELSKAP - alle poster oppgitt i hele tall

Necte

Antall arsverk i regnskapsaret

0.00

Sum Belap

Balansefert verdi 31.12. Varige driftsmidler TImmaterielle eiend.
Konsernregnskap

Morselskapet sitt navn

Forretningskontor for morselskapet

Begrunnelse for at datterselskap er utelatt fra konsolideringen

Samlet belep - tilknvttet selskap Arets Fjorarets
Samlet belep - foretak i samme konsern Arets Fiordrets
Samlet belep - foretak i samme konsern Arets Fjorarets
Samlet belep - felles kontrollert wvirksomhet Arets Fiorarets
Pantstillelse Belep
Beholdning av egne aksjer Antall Palydende Andel av aksjek.
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Annual report 2024 for WPP Norway AS

Crganization no. 918 398 945

The business

WPP Norway AS has offices in Oslo and is owned company of WPP Minotaur BV. The Company's primary
activity consists of investments in subsidiaries. In addition, the Company renders administrative services to
group enterprises.

The income Statement

Operating revenues ended in 2024 at NOK 6,0 million, compared with NOK 11,5 million in 2023. Operating
profit for 2024 is NOK -4,1 million, compared with NOK 1,8 million in 2023.

The annual profit after tax amounts to NCK -3,9 million, compared with NOK -21,7 million in 2023. The total
balance to NOK 44,9 million (2023: NOK 48,5 million)., and the equity with NOK 14,7 million in 2024 (2023:
NOK 14,7 million)}.

Cash and cash flow
The company's liquidity is organized in WPP's group account scheme, and the company's liquidity situation is
stable and managed through this cash pool.

The cash flow analysis of the operational activities shows a positive effect related to accounts payables and
receivables. The negative effect related to changes in other accruals are driven be changes to public duties
payables. The negative net cash flows from operating activities, are balanced out with positive net cash flows
from investment and financing activities, related to changes in inter-company balances and cash pool.

Still operating
The annual accounts have been prepared on the assumption of continued operations, and it is confirmed that
this assumption is present.

Environmental information
The company has no employees in 2024.

Other matters:
Management and organizational matters
The company has no employees in 2024.

Penneo document key: TFF1N-KZ6DU-QOTWY-OVVAN-2SRHI-AXXFE

The company are covered under WPP insurance for board members and the CEO to cover potential liability
towards the company and third parties.

Equality
The company has no employees in 2024.

Financial matters
The company's liquidity risk is secured through participation in WPP's Cashpool solution.

Future prospects
No events materially affecting the assessment of the Annual Report have occurred after the balance sheet
date. The board has not taken out board liability insurance.

Fair picture
In the Board's opinion, the presented accounts and information in this annual report give a true and fair view
of the company's position and results of operations for 2024.
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Application of the result for the year

The board recommends that the annual result of NOK -3.936.503 be used as follows:
Group contribution received {net after tax): 3.941.924 NOK

Transferred to uncovered losses: 5.421 NOK

Total transfers: -3.936.503 NOK

Oslo, 30.06.2025
The board of WPP Norway AS

Jan William Werner Martin Saxtorph
Chairman of the board Member of the board/General Manager

Penneo document key: TFF1N-KZ6DU-QOTWY-OVVAN-2SRHI-AXXFE
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PENN30

The signatures in this document are legally binding. The document Is signed using Penneo™ sectire digitol
signature. The identity of the signers has been recorded, and are listed below.

"By my signature | confirm all dates and content in this document.”

Martin Hviid Saxtorph

Daglig leder

On behalf of: WPP Norway AS
Serial number: (560e144-bde2-42¢2-98b2-b31c99dfbbab
1P: 109.59. 5000000
2025-06-30 18:33:27 UTC

Mitap &

Jan William Werner

Styreleder

On behalf of: WPP Norway AS
Serial number: 4718243f-f12f-406b-8f4b-936 1f0365e6a
1P: 88.150.5006.000X
2025-06-30 19:34:00 UTC

Mit2D &

This document is digitally signed using Penneo.com. The signed data are validated
by the computed hash value of the original document. All cryptographic evidence is
embedded within this PDF for future validation.

The document is sealed with a Qualified Electronic Seal. For more information
about Penneo's Qualified Trust Services, visit https://eutl.penneo.com.

Martin Hviid Saxtorph

Styremedlem

On behalf of: WPP Norway AS
Serial number: 560e144-bde2-42c2-98b2-b31c99dfbbab
IP: 109.59.00¢.500¢
2025-06-30 18:33:27 UTC

How to verify the integrity of this document

When you open the document in Adobe Reader, you should see that the
document is certified by Penneo A/S. This proves that the contents of the
document have not been medified since the time of signing. Evidence of the
individual signers' digital signatures is attached to the document.

You can verify the cryptographic evidence using the Penneo validator,
https://penneo.com/validator, or other signature validation tools.

Mitap &
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A

pwc

To the General Meeting of WPP Norway AS

Independent Auditor’s Report

Opinion

We have audited the financial statements of WPP Norway AS (the Company), which comprise the balance
sheet as at 31 December 2024, the profit and loss statement and cash flow statement for the year then
ended, and notes to the financial statements, including a summary of significant accounting policies.

In our opinion the financial statements comply with applicable statutory requirements, and the financial
statements give a true and fair view of the financial position of the Company as at 31 December 2024, and
its financial performance and its cash flows for the year then ended in accordance with the Norwegian
Accounting Act and accounting standards and practices generally accepted in Norway.

Basis for Opinion

We conducted our audit in accordance with International Standards on Auditing (ISAs). Our responsibilities
under those standards are further described in the Audifor's Responsibilities for the Audit of the Financial
Statements section of our report. We are independent of the Company as required by relevant laws and
regulations in Norway and the International Ethics Standards Board for Accountants’ International Code of
Ethics for Professional Accountants {including International Independence Standards) (IESBA Code), and
we have fulfilled our other ethical responsibilities in accordance with these requirements. We believe that
the audit evidence we have obtained is sufficient and appropriate to provide a basis for our opinion.

Other Information

The Board of Directors and the Managing Director {management) are responsible for the other information
accompanying the financial statements. The other information comprises information in the annual report,
but does not include the financial statements and our auditor's report thereon. Qur opinion on the financial
statements does not cover the other information accompanying the financial statements.

In connection with our audit of the financial statements, our responsibility is to read the other information.
The purpose is to consider if there is material inconsistency between the other information and the financial
statements or our knowledge obtained in the audit, or whether the other information appears to be
materially misstated. We are required to report if there is a material misstatement in the other information.
We have nothing to report in this regard.

Responsibilities of Management for the Financial Statements

Management is responsible for the preparation of financial statements that give a true and fair view in
accordance with the Norwegian Accounting Act and accounting standards and practices generally accepted
in Norway, and for such internal control as management determines is necessary to enable the preparation
of financial statements that are free from material misstatement, whether due to fraud or error.

In preparing the financial statements, management is responsible for assessing the Company’s ability to
continue as a going concern, disclosing, as applicable, matters related to going concern. The financial
statements use the going concern basis of accounting insofar as it is not likely that the enterprise will cease
operations.

Auditor's Responsibilities for the Audit of the Financial Statements

Qur objectives are to obtain reasonable assurance about whether the financial statements as a whole are
free from material misstatement, whether due to fraud or error, and to issue an auditor's report that includes
our opinion. Reasonable assurance is a high level of assurance, but is not a guarantee that an audit
conducted in accordance with ISAs will always detect a material misstatement when it exists.
Misstatements can arise from fraud or error and are considered material if, individually or in aggregate, they

PricewaterhouseCoopers AS, Vangsvegen 71, 2317 Hamar, Postboks 102, 2301 Hamar
T: 02316, org. no.: 987 009 713 MVA, www.pwc.no
Statsautoriserte revisorer, medlemmer av Den norske Revisorforening og autorisert regnskapsfarerselskap
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i R

pwc

could reasonably be expected to influence the economic decisions of users taken on the basis of these
financial statements. For further description of Auditor's Responsibilities for the Audit of the Financial
Statements reference is made to: hitps://revisorforeningen.no/revisjonsberetninger

Hamar, 30 June 2025
PricewaterhouseCoopers AS

Bente Nordsveen

State Authorised Public Accountant
{This document is signed electronically)

212
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Revisjonsberetning WPP Norway

Signers:
Name Method
Nordsveen, Bente BANKID

This document package contains:
- Closing page (this page}
-The original document(s)
-The electronic signatures. These are not visible in the
document, but are electronically integrated.

®

‘ Securely signed with Brevio

Date
2025-06-30 2319

This file is sealed with a digital signature.
The seal is a guarantee for the authenticity

of the document,
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@

Saksbehandler Deres dato Vér dato

Skattedl re ktoratet Rune Tystad 09.02.2018 21.02.2018
Telefon Deres referanse Var referanse
977 59 484 Karianne Fanslien 2018/337268

P - Vintervoll

KPMG AS

Postboks 7000 Majorstua

0306 OSLO

Tillatelse til & utarbeide arsregnskap og arsberetning pa engelsk sprak for
WPP Norway AS, org.nr. 918 398 945

Vi viser til deres brev av 9. februar 2018 der dere seker om dispensasjon fra kravet til & utarbeide
drsregnskap og arsberetning pa norsk sprik for WPP Norway AS.

Skattedirektoratet gir pd bakgrunn av en konkret helhetsvurdering WPP Norway AS dispensasjon
fra kravet til 4 utarbeide arsregnskap og arsberetning pé norsk sprik, jt. regnskapsloven § 3-4 tredje
ledd. Dispensasjonen gjelder sa lenge opplysningene som vedtaket baserer seg pé ikke endres
vesentlig.

Kopi av dette brevet ma sendes Regnskapsregisteret i Bronngysund sammen med drsregnskapet.
Det piligger den regnskapspliktige 4 dokumentere ved dette brev at tillatelsen er gitt.

Bakgrunn
Fra sgknaden gjengis:

WPP Norway AS er en del av et multinasjonalt konsern og selskapet driver i et
internasjonalt miljo.

WPP Norway AS vedtekisfestede formdl er d drive annonsebyra og reklamevirksomhet og
dermed beslektede forretninger, samt d delta i virksomhet med slikt formadl. I tillegg ivaretar
selskapet morselskapsfunksjonen i det norske underkonsernet. Selskapet har ingen ansatte
og daglig leder er innleid.

()

WPP Norway AS er 100% eid av Minotaur BV, Nederland og inngdr i det multinasjonale
WPP-konsernet. Det utarbeides ikke konsernregnskap for det norske underkonsernet, og
konsernregnskapet for konsernspiss WPP plc er tilgjengelig pd www.wppinvesior.com.

WPP Norway AS md bruke engelsk for at eierne skal forstd drsregnskapet og
drsberetningen. Selskapet md ogsd bruke engelsk ut fra et konsolideringshensyn,

Selskcapet har utenlandske styremedlemmer, og det vil kunne variere hvilken nasjonalitet de
utenlandske styremedlemmene til enhver tid har.

Skattedirektoratets vardering

Etter regnskapsloven § 3-4 tredje ledd skal “drsregnskaper og drsberetningen ... veere pa

norsk. Departementet kan ved ... enkeltvedtak bestemme at drsregnskapet og/eller drsberemingen
kan veere pd et annet sprak."

Postadresse Besaksadresse: Sentrabord
Postboks 9200 Granland Se www.skatteetatan.no 800 80 000
0134 Oslo Org.nr: 996250318 Telefaks

E-post: skatteetaten.nofsendepost 2217 08 60
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2018/337268  Side 2av 2

1 Ot. prp. nr. 42 (1997-1998) Om lov om arsregnskap m.v., er det uttalt felgende om
regnskapslovens formal, jf. pkt. 1.1:

"Regjeringen har som siktemdl at regnskapsloven skal bidra til informative regnskaper for
ulike grupper av regnskapsbrukere. Regnskapsbrukerne er dels investorer og kreditorer som
tilforer kapital til foretakene, og dels andre grupper som har interesse av & vite hvordan
Joretaket drives, f.eks. de ansatte og lokalsamfunnes. Informasjonen til kapitalmarkedet skal
gi grunnlag for rikiig prising av finansielle objekter. Riktig prisdannelse pd aksjer er en
Jorutsetning for at ressursbruken i samfunnsekonomien skal bli best mulig. Gode regnskaper
vil ogsd gjare det vanskeligere for markedsdeltakere G ta ut spekulasjonsgevinster med basis
i skjevt fordelt informasjon.”

Det fremgér sledes at et av hovedforméalene med regnskapsloven er 4 bidra til “informative
regnskaper for ulike grupper av regnskapsbrukere . Regnskapsbrukere vil omfatte, jf. uttalelsen i
proposisjonen, blant andre investorer, kreditorer, ansatte og lokalsamfunnet.

Det er etter Skattedirektoratets vurdering derfor avgjerende ved vurdering av om dispensasjon fra
kravet til 4 utarbeide &rsregnskap og/eller drsberetning pé norsk kan gis, at det ikke foreligger

mulige brukere av regnskapsinformasjon som blir vesentlig berert negativt ved en eventuell
dispensasjon.

Det er szrlig hensynet til brukerne av regnskapsinformasjon som skal vurderes ved en
dispensasjonsspknad. I denne vurderingen har Skattedirektoratet lagt seerlig vekt pa at selskapet er
eid av et utenlandsk selskap. Eierkretsen er begrenset. Videre er det vektlagt at selskapet har
utenlandske styremedlemmer og at det ma brukes engelsk av hensyn til eierne og ut fra
konsolideringshensyn.

Vennligst oppgi vér referanse ved henvendelser 1 saken.

Med hilsen

Torstein Kinden Helleland
seniorrddgiver
Rettsavdelingen, foretaksskatt
Skattedirektoratet
Rune Tystad

Dokumentet er elektronisk godijent og har derfor ifke hdndskrevne signaturer
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WPP IS THE CREATIVE
TRANSFORMATION COMPANY

QUR VISION > To be the most creative company in the world

@ For more on our work
see page 7

OUR PURPOSE > We use the power of creativity to build

better futures for our people, planet, clients
@ For more on our purpose ..
see page 38 and communities

OUR STRATEGY > Our strategy aims to capture the opportunities

@ For more on ur statesy offered by Al, maximise the potential of our
see page 16 offer to clients and deliver faster growth,
higher margins and improved cash generation

e o sk |

Lead through Accelerate > Build Execute

Al, data and growth through world-class, efficiently to
technology the power market-leading drive strong

of creative brands financial returns
transformation

Underpinned by a disciplined approach to capital allocation

Al COVER ART
Qur Al cover art was created on WPP Open Open

by our in-house creative technologists.
The imagery combines high-fidelity 30 models

D Ol ersen i WEP Cpen's WPP Open, our Al-powered marketing
operating system, drives creative transformation
for the world's biggest brands

@ For more on WPP Open see page 18
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This report provides an update on our strategic
progress, financial performance and sustainability
activities for the year ended 31 December 2024

SUSTAINABILITY

We highlight our performance related to
environmental, social and governance (ESG)
topics in this report, starting on page 36. For a
more in-depth account, please see this year's
Sustainability Report at wpp.com/
sustainabilityreport2024

WPP ANNUAL REPORT 2024

Scan the QR codes throughout the
report to access further content online

Signposts where to find related information
within this report

Selected metrics marked with this symbol have
been subject to independent limited assurance
procedures by PricewaterhouseCoopers LLP (PwC)
for the year ended 31 December 2024. For PWC's
2024 Limited Assurance Report and the

WPP Sustainability Reporting Criteria 2024,

see wpp.com/sustainabilityreport2024

An online version of this report, along with

supplementary information and disclosures,

is available at wpp.com /annualreport2024

ANNUAL REPGRT 2044
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STRATEGIC REPORT

AT A GLANCE
OUR COMPANY

We are a world leader in marketing services,
with deep Al, data and technology capabilities,
global presence and unrivalled creative talent

108,000
people

Delivering excellence and driving
growth for our clients

See page 42 for more

100+

Our global footprint is a

countries key differentiator ) 399
M 9
See page 10 for more 4
4
)
9 Top 10 markets
1 7
Leadlng Home to powerful agency brands PEVML Ogﬂvy AKQA\
brands o
See page 28 for more E_E grOUpm- Burson
HOGARTH
Innovation Deep Al expertise, world-class Wep Open
data capabilities and cutting-edge ) )
WPP Open, our Al-paowered marketing operating
technology system, enables the biggest global marketers to
transform their processes, deliver efficiencies and
accelerate business growth
See page 18 for more
Our clients WPP clients include many of the a

biggest companies and advertisers
in the world. Our top ten clients
represent 20% of revenue less
pass-through costs

See page 24 for more

c’ COLGATE-PALMOLIVE

M
COMCAST Google

Nestie MARS

THE

ety

COMPANY

@ WPP ANNUAL REPORT 2024
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AT A GLANCE STRATEGIC REPORT

OUR PERFORMANCE

Although challenging trading conditions weighed on our top-line
performance, we further improved our margin, cash conversion
and a number of other key performance indicators

Stable revenue and profitability

REYVENUE REVENUE LESS OPERATING PROFIT HEADLINE OPERATING
PASS-THROUGH COSTS' MARGIN?

%
£14.7bn £M4bn £1.3bn  15.0%
(2023: £14.8bn} (2023: £11.9bn} (2023: £0.5bn} (2023: 14.8%)

9 See page 58 for more

Increased returns to shareholders based on strong financial foundations

DILUTED EARNINGS DIVIDEND PER SHARE ADJUSTED OPERATING AVERAGE ADJUSTED NET
PER SHARE CASH FLOW CONVYERSION? DEBT/HEADLINE EBITDA®
L9.4p 39.4p 36% 1.80x
(2023:10.1p) (2023: 39.4p) (2023: 73%) (2023: 1.83x)

e See page 52 for more

Continued progress on our key nen-financial performance indicators

PROPORTION OF WOMEN IN ELECTRICITY PURCHASED CLIENT NET WPP OPEN MONTHLY

EXECUTIVE LEADERSHIP ROLES* FROM RENEWABLE SOURCES PROMOTER SCORE ACTIVE USERS

L2%" 3% 3.4 33,000

o o .

(2023: 41%) (2023: 88%) (2023: 27.5) (2023:10 OOO)

a Seepage 67 for more

1 The Group uses alternative performance measures in explaining its results, which are @ selected metrics marked with this symbol have been subject to independent limited assurance
described from page 196 procedures by PricewaterhouseCoopers LLP (PwC) for the year ended 31 December 2024

2 Headline operating profit of £1,707 million (2023: £1,750 million) as a percentage of revenue For PwC's 2024 Limited Assurance Report and the WPP Sustainability Reparting Criteria 2024,
less pass-through costs of £11,359 million (2023: £11,860 million). Reported profit before tax see wpp.com/sustainabilityreport2024.

was £1,031 million (2023 £346 million)

see definitions in the Glossary from page 203

In line with the FTSE WWaomen Leaders Review, the independent, business-led framework
supported by the UK government. Executive leadership rales are defined as the board and
executive leadership population (see wPP Sustainability Reporting Criteria 2024)

Bow

WPP ANNUAL REPORT 2024 @
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STRATEGIC REPORT

CHIEF EXECUTIVE'S

STATEMENT

In 2024 the advertising industry surpassed
$1 trillion in total revenve for the first time
in history, as brands continved to invest in
marketing services as a core component
of their wider strategies.

What we do is not simply impaortant for
clients - it's a prerequisite for business
success. They look to us to inspire their
customers, launch new products, manage
their reputations and grow their businesses.

At the same time, the marketing ecosystem
is becoming more complex, as channels,
platforms and technologies rapidly evolve
and proliferate.

So clients are also looking for partners who
can help them navigate this complexity, and
transform their marketing operations to keep
pace with change.

Each of these trends underscores the highly
valuable nature of our work, and the
apportunities ahead of us.

THE OPPORTUNITY OF Al

The biggest of those opportunities is

to be found in the application of artificial
intelligence to marketing.

Over the last 25 years, the internet has
transformed the business of marketing,
and driven our growth as a company.

At WPP, we believe that the impact of Al
will be equally - if not more - profound.

Al is touching every single aspect of how we
work: augmenting our creativity, increasing

WPP ANNUAL REPORT 2024

the volume of quality content we are able to
produce for our clients, unlocking new levels
of sophistication and effectiveness in media

planning. All at the speed and scale enabled

by advanced Al madels.

This creates huge potential for WPP, our
clients and our shareholders. As well

as enhanced creative output, Al promises

a step-change in efficiency and productivity,
allowing us to deliver more work with the
same resources, alongside better outcomes
for our clients.

To ensure we realise the opportunity of Al,
we have been building on the leadership
position we established a number of years
ago when we acquired Satalia, the cutting-
edge Al technology company, in 2021.

Acting as a hub for Al expertise across the
whole of WPP, Satalia has allowed us to build
and train state-of-the-art Al models for our
clients, and to develop the "Brains" that sit
behind our Al-powered marketing operating
system, WPP Open.

LEADING THROUGH WPP OPEN
Ourinvestment in WPP Open has
differentiated us from our peers and means
we now offer clients the industry's most
advanced end-to-end marketing platform.

It allows our teams to generate insights,
develop strategy, move seamlessly from
ideas to nearfinished executions, test them
against synthetic audiences, plan and
activate campaigns, and manage commerce
channels through to the point of purchase.

an

WPP OPEN WAS CENTRAL
TO OUR BIGGEST PITCH
SUCCESSES IN 2024 AS IT
BECOMES INCREASINGLY
EMBEDDED AT THE HEART
OF OUR OFFER AND
WAYS OF WORKING"

MARK READ
CHIEF EXECUTIVE OFFICER

These are just some of the capabilities

of WPP Open, and the reason 33,000 of our
people were using it each month by the end
of 2024 - a figure that continues to grow.
Client adoption is also growing, with major
brands including Google, IBM, L'Oréal, LYMH,
Nestlé and The Coca-Cola Company all
seeing the benefits.

WPP Open was central to our biggest
pitch successes in 2024, including Amazon,
Unilever and Johnson & Johnson, as it
becomes increasingly embedded at the
heart of our offer and ways of working.

Innovation in the world of Al is happening
at a dizzying pace, and to maintain our lead
we are increasing our annual investment

in WPP Open from £250 million in 2024

to £300 million in 2025.

Read more about WPP Open and
our investment in Al, data and technology
from page 18 of thisreport
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CHIEF EXECUTIVE'S STATEMENT

STRATEGIC REPORT

INVESTING FOR THE LONG-TERM
During the dotcom boom, when people were
trying to figure out whether the internet was
an opportunity or a threat, and whether to
maintain or pull their investment, those who
stayed the course were those who came
out on top.

The same will apply in the marketing services
industry today. While we can already measure
the success of our Al investments in pitch
win rates, client adoption and employee
uptake, the ultimate yardstick will be
top-line growth.

| believe the decisions we are making now
will create the foundations for accelerated
growth, as we build a stronger WPP for

a very different future,

Another critical part of that process has been
the streamlining of our once highly complex
client-facing structure.

2024 marked the first year of operation of our
two newly created agencies: Burson, formed
from the merger of BCW and Hill & Knowlton;
and VML, which brought together VMLY&R
and Wunderman Thampson.

We also continued to simplify GroupM, our
largest business, through the consolidation
programme announced in 2023, and sold
FGS Glabal, delivering significant value for
aur shareholders and further sharpening
our focus on our core business.

As a result of the changes we have made,
today we serve clients primarily through six
agency netwarks - AKQA, Burson, GroupM,
Hogarth, Ogilvy and VML - that represent
more than 90% of our revenue.

This simpler structure has enabled a stronger,
more integrated offer across our creative,
production, commerce and media
capabilities, supporting an improved new
business performance in the second half

of 2024, and good growth across aur top

25 clients of 2.0% for the full year.

WPP ANNUAL REPORT 2024

STRONGER MARGIN AND CASH,
DESPITE TOP-LINE PRESSURE

It has also helped to make our operations
more efficient, contributing to a higher
headline operating margin, improved cash
conversion and a stronger balance sheet -
giving us greater flexibility for the year ahead.

We anticipate that the impact of our
structural actions on the top line will be
somewhat slower to come through, as

we continue to build a platform for stronger
growth in the future. It also takes time for
new business wins to translate into revenue.

Our top-line performance in 2024 was
impacted by the effect of historical client
assignment losses, challenging conditions
in China and weaker discretionary client
spending in the final quarter. Like-for-like
revenue less pass-through costs fell by
1.0% for the year.

In these uncertain times we remain cautious
on the macro environment. We expect 2025
to be a year of transition for GroupM as a
new leadership team implements its plans
and laps prior client losses. At the same time,
we anticipate a better year for our creative
agencies, and that our top-line performance
will improve in the secand half of 2025.

We expect trading in China to continue to
be difficult in the first half of this year, with
some impraovement laterin 2025. The actions
taken by the new China management team

- including to address GroupM's specific
challenges - will build on our leadership
position and strengthen our business over
the medium-term in what remains an
important market for WPP.

& Read more about our financial performance
and outlook in the Chief Financial Officer's
statement from page 62 of thisreport

Despite the disappointing end to 2024

and the challenging short-term outlook,

we continue to be confident in aur
medium-term targets. We believe our
strategy - described in detail from page 16
- will produce stronger growth and greater
value for our shareholders.

PRIORITIES FOR 2025

To achieve this, our priorities for 2025 are

to deliver on the promise of WPP Open,

to get GroupM in good shape for stronger
growth, and to win more pitches through our
increasingly integrated proposition to clients.

Ovr additional investment in WPP Open

is designed to keep it at the forefront of Al

in our industry, and as we deploy it across
the entire company we aim to increase usage
to every client-facing role in WPP.

In September we were delighted to welcome
Brian Lesser back to WPP as the new CEO of
GroupM. Brian was previously Chairman and
CEOQ of InfaSum, a leading marketing data
company, and prior to that he led the Xandr
advertising business at AT&T.

He spent 10 years at WPP, most recently as
CEO of GroupM North America, and was the
driving force behind the creation of Xaxis -
the agency waorld's first programmatic
buying platform, and probably the first
technology-led proprietary media business.

Since rejoining us Brian has put in place a
new leadership team at GroupM, which is
implementing a comprehensive plan to
build on progress to date and improve the
competitiveness of our media offer globally,
with a particular focus on the US.

Leveraging the full benefit of Al, data and
technology at GroupM is key to closing the
growth gap with our best-performing peers;
further investment in WPP Open’s Media
Studio and in next-generation proprietary
media products will strengthen existing
client relationships and drive new business
performance.

Across the whole of WPP, pitches in 2024
with WPP Open at the heart had a higher
win rate, and in 2025 we aim to make sure
there are no pitches without it.

Technology — and Al in particular - is enabling
unprecedented levels of connection between
previously separate marketing disciplines,
allowing us to offer the truly integrated
solutions that clients increasingly expect.

Within this, creativity remains more
important than ever. Our creative and
production capabilities are market-leading
and often the decisive factor when clients
choose our offer ahead of our peers.

(2
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STRATEGIC REPORT

CHIEF EXECUTIVE'S STATEMENT conTINUED

i

THE CREATIVE
EXCELLENCE OF OUR
PEOPLE AND WHAT THEY
DO FOR OUR CLIENTS
CONTINUED TO BE
RECOGNISED BY THE
INDUSTRY IN 2024"

As brands seek partners to help them
transform their marketing models, we are
well placed to meet this demand, as we

are already seeing with our biggest clients.
In many ways providing marketing services
will become more like providing technology
services, with fewer partners, greater
standardisation and new commercial models.

And finally, our efforts will be underpinned
by more efficient operations and strict
capital allocation.

Taken together, these actions will position
us to deliver improved growth rates
alongside financial stability, against

a backdrop of continved ecanomic

and geopolitical uncertainty.

CULTURE AND COMPLEXITY

In today's complex warld, a pressing
question for brands and organisations is
whether to engage on social issues in a more
contested public arena, and how to navigate
the expectations of different audiences with
competing views on sensitive topics.

With political events much has changed over
the last year. Some things, though, have not
changed. At WPP our aim has always been
to foster a culture of respect for one another
in which everyone feels they belong and

has the same opportunities to pragress in
their careers.

We also believe a workforce that reflects
the world around us, and the cansumers
aur clients want to reach, helps us do the
best work and is good for business.

Like all companies with operations

in the United States, we are monitoring
developments and keeping any implications
for our business under ongoing review.

We will continue to meet legal requirements
in all our markets.

WPP ANNUAL REPORT 2024
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SKILLS FOR TODAY, AND THE FUTURE
WPP is a people business, and it is vital that
we equip our employees with the skills they
need to succeed in a fast-changing world.

In 2024 we expanded the scope of our
Future Readiness Academies, our an-demand
training platform, adding modules such

as advanced Al training to help our people
build essential skills in areas like prompt
engineering and apply Al in practical,
real-world scenarios.

Mare than 30,000 people have completed
over 108,000 Future Readiness Academies
lessons, demonstrating the appetite for
learning, development and future-facing
skills within WPP.

Intoday's connected ecosystem, we need
our people's capabilities to span the full
range of technology partners and platforms.
In 2024 WPP employees earned more than
21,000 accreditations from technology
partners such as Adobe, Google, Meta,
Microsoft and TikTok.

One of the most important factors for career
and skills development is spending enough
time together with colleagues in person.

As well as making it easier to learn from one
other and mentor those starting out in their
careers, it also enables more effective
collaboration and stranger culture.

That’s why, from April this year, we are asking
most of our people to spend an average

of four days a week in the office, while
continuing to provide additional flexibility
for those who need it.

Developing emerging industry talent is

a top priority for WPP, and our Creative

Tech Apprenticeships are a great example

of how we do that. This nine-month paid
programme is designed to furnish participants
with next-generation skills in Al, creative
coding and virtual production.

Apprentices gain hands-on experience with
leading brands, and most go on to secure
roles with Hogarth, our global praduction
agency - providing a career path for them
and a pipeline of talent for wWPP.

& Read more on our people strategy
from page 42 of this report

OUTSTANDING WORK

Talent remains a vital ingredient of WPP’s
success, and the outstanding work our
clients have come to expect from us.

The creative excellence of our people
and what they do for our clients continued
to be recognised by the industry in 2024.

We were extremely proud when Unilever
was named Creative Marketer of the Year

at the Cannes Lions International Festival

of Creativity, due in part to our work for its
brands, and when The Coca-Cola Company,
whose global marketing partner is our
dedicated agency WPP Open X, won
Creative Brand of the Year for the first

time in its long history.

It was also wonderful to see Ogilvy pick

up Creative Network of the Year, while wPP
regained the title of Creative Company of
the Year and GroupM emerged as the leading
media group at the festival.

Another great showcase for the best in our
industry is the Super Bowl, which this year
once again featured many brilliant examples
of our agencies' creative output, while
GroupM oversaw 20 different spots on
national media.

It's another reminder of the visibility, cultural
impact and high-value nature of what we da.
Advertisers invest millions of dollars in these
moments, as they seek to stand out and
make a connection with consumers, and
they entrust their brands to us in the process.

Such relationships of trust with the world's
leading brands are one of the hallmarks of
WPP. Our clients include four of the five most
valuable companies in the world (Amazon,
Apple, Google and Microsoft) and we partner
closely with the fifth (NVIDIA). And in 2024
our net promaoter score amaong our biggest
global clients rose to a record high.

As we look ahead to the rest of 2025, we are
more determined than ever to deliver for
those whao rely on our services. My thanks go
to our fantastic clients, and to all the talented
people at WPP behind the great work we do
for them.

Uas. st

Mark Read
Chief Executive Officer
28 March 2025
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OUR WORK

In 2024 we delivered imaginative, impactful and
technology-driven campaigns for many of the
world's leading brands

HELLMANN'S (UNILEVER): MAYO CAT CERAVE (L'OREAL): MICHAEL CERAVE
The cat on a mission to save human food Is actor Michael Cera really the brains behind CeraVe skincare?

THE COCA-COLA COMPANY: COKE SOUNDZ OREO (MONDELEZ): BLACKPINK IN YOUR OREQ
Uplifting the world through Al-powered sounds When the world's #1 cookie met the world's #1 girl band

VANISHING EMAILILS

e by g

UPS: A BETTER WAY TO DELIVER AMAZON WEB SERVICES: VANISHING EMAILS
Elevating ecommerce in support of small businesses Cutting back the carbon footprint of expired emails

WPP ANNUAL REPORT 2024
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WORKING AT WPP

Working at WPP means being part of a global
network of world-class agencies, where our
people can learn new skills, pursue fresh
opportunities and build exciting careers

@ see page 52

LEARNING

108,000+

Future Readiness Academies
training sessions, including
advanced Al modules

RECOGNITION

a Financial Times
Best Employer

> optimistic

> extraordinary

WORKPLACES

4Ly

modern, inspiring
campuses across
the globe

ENGAGEMENT

79,000

responses to our All In
staff survey 2024

WPP ANNUAL REPORT 2024
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INVESTMENT CASE

Our global scale, strong client relationships and leading
capabilities underpin our strategy to accelerate growth
and drive shareholder returns

GLOBAL REACH Our global network of world-class agencies

ides comprehensive geographic reach and
AND SCALE provi A
services across all areas of modern marketing

ATTRACTIVE Ongoing client demand for integrated marketing
AND GROWING services is driven by an increasingly complex
ecosystem and new opportunities from
ADDRESSABLE technology-led services, such as Al
MARKETS
DEEP RELATIONSHIPS Qur clients are some of the world's largest and
mast successful companies, including around 300
WITH LEADING of the Fortune Global 500. These relationships are
BUSINESSES enduring, including multi-decade partnerships

with many of our biggest clients

Al DATA AND cutting-edge technology through organic investment,
r targeted acquisitions and strategic partnerships with
TECHNOLOGY world-leading technology companies, to meet client

needs and drive our growth

LEADING THROUGH > We invest in Al expertise, data capability and

FINANCIAL Our business is cyclical but our cost base is flexible,
allowing maintenance of strong profitability and
STRENGTH WITH cash generation across the cycle. We combine this
INVESTMENT GRADE with a disciplined approach to capital allocation,
BALANCE SHEET enabling us to reinvest in the business, acquire new

companies and talent, and reward shareholders

WORLD-LEADING We attract and retain world-leading talent,
TALENT, AMBITIOUS develop our people s sklAllsA in al‘l areas of m?rketlng
and augment their creativity with our leading Al

FOR THE FUTURE capabilities, helping us deliver transfarmative

waork for our clients

1 GroupM, This Year Next Year 2024 Global End of Year Forecast, December 2024

WPP ANNUAL REPORT 2024

100+

countries in our
global network

6.9%

estimated compound annval
growth in global advertising
revenue 2023-2029%"

3.1

out of 10 client
satisfaction score
(2023: 8.0)

£250m

investment in Al, data and
technology in 2024, rising
to £300m in 2025

£4.6bn

returned to sharcholders
since 2018

108,000

people across
the globe

©
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WHERE WE OPERATE

WPP agencies operate in more than 100 countries,
providing global reach and scale

NORTH AMERICA UNITED KINGDOM WESTERN CENTRAL &
CONTINENTAL EUROPE EASTERN EUROPE
REVENUE PEOPLE REVENUE PEOPLE REVENUE PEOPLE REVENUE PEOPLE

e

QOur top 10 markets
%

Revenue People
UsA 35 15,000
UK 15 12,000
Germany 7 7,000
Greater China' 5 7,000
india 4 1,000
Brazil 2 6000 LATIN AMERICA AFRICA & MIDDLE EAST ASIA PACIFIC
Australia 2 2,000
Canada 2 2,000 REVENUE  PEOPLE REVENUE  PEOPLE REVENUE PEOPLE
France 2 2,000
Italy 2 2,000
1 Including Hong Kong and Taiwan 30,000
2024 REVENUE BY REGION

@ North America 38%
® United Kingdom 15%

Western Continental
Europe 20%

® Rest of World (CEE,
LA, AME, AP) 27%
WPP ANNUAL REPORT 2024
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OUR AGENCIES

WPP is home to exceptional creative, media,

public relations and specialist agencies

% OF REVENUE LESS PASS-THROUGH
COSTS, 2024

® Global integrated
agencies 83%

® Puklic relations
agencies 9%

&

Spedcialist agencies 8%

GLOBAL INTEGRATED AGENCIES
Qur creative agencies bring brands and
products to life through advertising
campaigns, experiences, ecommerce
strategies and platforms, technology
services such as CRM implementation,

and more.

PUBLIC RELATIONS AGENCIES

Our PR firms help clients communicate with
their stakeholders, build their reputation and
manage risk.

SPECIALIST AGENCIES
Our specialist agencies provide tailored
services, including branding and design.

Our media agencies connect brands with

consumers - planning, buying and activating
the distribution of creative content across

Read about the performance of our agencies
in the Financial Review on page 68

the full range of media channels, including
digital display, search, social, TV, print

and billboards.

Over the last few years we have simplified our structure to meet
the needs of our clients and drive growth. We now operate
primarily through six key agency network brands

6

leading networks, representing

92% of WPP'
CREATIVE MEDIA PR
VML |Ogilvy | AKQA = group™ | Burson

The world's largest
creative agency?

An iconic global
creative agency

5 26,000 214,000

55 markets 87 markets

We are also home to a number
of specialist agency brands

KEY ,—8\ Employees

An award-winning
ideas and innovation
agency

5,000

30 markets

M|

MEDIA GROVP

21,000

1 Pro forma for the sale of FGS Global

2 Formed in January 2024 from the merger
of wunderman Thompson and YMLYSR

WPP ANNUAL REPORT 2024

HOGARTH

The world's largest
production agency

A world-leading media
investment business®

A top 2 global PR firm*

& 7,000 { #0,000 3 6,000
27 markets 88 markets 43 markets
Design bridge
and partners LANDOR

Q
G700

3 GroupM includes the agencies Mindshare,
EssenceMediacom, wavemaker and other

S 1300

4 Formed in June 2024 from the merger
of BCw and Hill &Knowlton

agencies notlisted here

O
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OUR BUSINESS MODEL

WPP is the creative transformation company

OUR OFFER

WHAT We provide marketing services that ~ 'WHAT SETS Our simple, integrated solutions

WE DO help brands grow and transform US APART connecting our creative, production,
their businesses commerce, media, PR and specialist
Our work spans the full marketing services, based. onour core
spectrum, from the creation strengths: leading .AI‘. data and
and production of advertising technology capabilities, deep
campaigns, social media relationships with major clients,
management and influencer gIoI:I)(aI slcalde_and reach, brand
marketing to commerce solutions, market-lea INg agency brands
app development, CRM and award-winning creative talent
implementation and more
CREATIVE MEDIA PR SPECIALIST

Connect brands to consumers
across the full range of media
channels and platforms

Create scalable ideas and
experiences that bring te life
brands and their relationships
with customers

Branding, design and
other specialist services

Manage reputation
and communication
with key stakeholders

OUR OFFER >

OUR SERVICES - Brand experience - Commerce media - Media relations - Brand consulting
INCLUDE - Commerce - Consulting - Public affairs - Brand identity
- Customer experience - Data analytics and insight - Reputation, risk and - Corporate and brand
- Marketing strategy - Media activation crisis management publications
- Production - Media planning and buying - Social media management - Events management
- Technology - Media strategy - Strategic advice - Product launches
implementation, eg CRM - Sonic branding

OUR OFFER >
IN ACTION

CAN'T B BROKEN
Beyoncé tries (and fails) to
break verizon's network

WPP ANNUAL REPORT 2024

()

EVERY JOURNEY
MATTERS
Celebrating 25 years
of Transport for London

THE BEST A MAN

CAN GET

Bringing Gillette's iconic
branding tc a new generation

WOMEN | BAYER
Creating a brand that
illuminates women's health
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STRATEGIC REPORT

OUR OPERATING MODEL

Qur clients are at the heart of our
business. OQur agency networks
provide leading talent and capabilities,
increasingly delivered through WPP
Open, to help us retain and attract
clients, improve our cash generation,
and reinvest in the business for the
benefit of all our stakeholders

.-» WEW BUSINESg ...
DELIVERY ¢,
G\—OBAL ENTRES

VE, INCLy,
CREAnoDUCTION N

SNOLLyya g0 LS
MOTd HEVD ¢

INVESTMENT ¢

OUR CLIENTS >

WPP OPEN

WPP Open, our Al-powered
marketing operating system,
brings together all WPP
agency services into one
integrated, end-to-end
workflow for clients.

This flexible, customisable
system is tailored to
individual client goals,

and was central to our
biggest pitch successes

in 2024

S Page 22

our client portfolio is highly diversified and covers
over 100 markets and every business sector

Al, DATA & TECHNOLOGY
We possess leading
marketing capabilities,
increasingly delivered
through WPP Open.
Choreograph, our data
company, leverages
proprietary, licensed,
public and client data;
Satalia, our advanced Al
technology company,

acts as a hub of Al expertise
for all WPP agencies; and
our strategic partnerships
provide access to cutting-
edge technologies

o Page 18

OUR OFFER

Thanks to our simpler
structure, we have a
stronger, more integrated
offer across our creative,
production, commerce,
media, PR and specialist
capabilities

© Page 28

HOW WE WORK

‘We leverage our global
scale to deliver efficiencies
across the organisation.
Our Global Delivery
Centres provide worldwide
capabilities from a central
hub, including cloud
modernisation and proeduct
engineering, and we drive
efficiencies in our back office
functions by optimising
finance shared services
and deploying modern
enterprise resource
platforms

@ Page 32

ePage 24

OUR FINANCIAL MODEL
Our profit and cash
generation has historically
been strong, reflecting our
diverse revenue streams
and flexible cost base.

We have a disciplined
approach to capital
allocation; our priority

is to invest in our business
with a focus on WPP Open,
Al and data, to enhance
our offer and win and retain
client assignments

© Page 64

WPP ANNUAL REPORT 2024
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MARKET ENVIRONMENT

The ad industry surpassed, for the first
time, $1 trillion total revenue in 2024

In December GroupM produced its estimates of
global advertising revenue, forecasting growth of
9.5% in 2024, building on the 8.4% achieved in 2023

Digital

TV

Other

12.4%

growth in 2024

/1%

of total ad spend

Digital advertising channels such as
search, retail media and social media
help advertisers better measure campaign
effectiveness, for example by linking
media impressions with product sales.
Pureplay digital advertising revenue?
surged 12.4% in 2024 to $740 billion.
Within this, search on platforms including
Google, Bing and Naver grew 7.8%: global
retail media (for example retailers using
their website to sell advertising space)
increased 18.2%; and other categories,
including social media and online video
platforms such as TikTok and YouTube,
grew 12.9%.

Countries

16%

of total ad spend

3.3%

growth in 2024

TV remains one of the most effective
forms of advertising, driving more than
half of total advertising payback ina UK
study.? Global TV ad spend increased
3.3% in 2024, reversing the 1.1% decline

in 2023. Three-quarters of TV spend is on
linear channels (for example ITV in the UK)
and the rest is on streaming services such
as Netflix. Linear TV declined 1% in 2024,
partly driven by audiences continuing to
switch to streaming services, which
grew 20%.

13%

of total ad spend

2.2%

growth in 2024

In the 'other' category, outdoor
advertising continued to maintain its share
of the global advertising industry at around
5% in the face of tough competition from
digital channels. Global audio revenue
(terrestrial radio, streaming music and
podcasts) remained broadly stable
year-on-year. Global total print advertising
revenue declined 4.5% as traditional print
magazine publishers continued to face
subscriber declines. Cinema advertising
grew 5.2% in 2024, to $2.2 billion.

During 2024 the industry saw continued growth in its major ad markets. The US, the
largest market, grew by 9%, driven by digital channels such as retail media and search.
China, the second-largest market, grew by 14%, led by digital channels linked to sales
conversions. Growth in the UK, the third-biggest market, remained strong at 8.3%,
driven by digital advertising channels including search, retail media and other digital
media. In the other major markets, Brazil, Canada, France and India achieved double-
digit growth, while Australia, Germany and Japan delivered more modest growth,
reflecting macroeconomic pressures.

1 GroupM, This Year Next Year: 2024 Global End of Year Farecast. All figures exclude US political advertising

2024 GLOBAL MEDIA MARKET SHARE
BY COUNTRY

® USI7%

@ China 19%

® UK5%
Japan 5%

® Germany 4%
France 3%
Brazil 2%

® India 2%

® Canada 2%
® Australia 2%
® Others 19%

2 Pureplay digital excludes the digital extensions of traditional advertising, such as streaming T¥, digital out-of-home and digital newspaper and magazine revenue

3 A study by GroupM, Ebiguity and Gain Theory analysed 141 brands covering $2.3 billion of media spend

WPP ANNUAL REPORT 2024
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/]

THE ADVERTISING INDUSTRY
IS HURTLING THROUGH

A RAPID EVOLUTION
BROUGHT ON BY THE
PERVASIVE USE OF Al

AND AN ONGOING SHIFT

TO DIGITAL CHANNELS"™

Kate Scott Dawkins
President, Business Intelligence, GroupM

Qur clients face an increasingly
complex marketing environment.
Digital advertising is consolidating
around a relatively small number

of global platforms, and while
technological advances are making
marketing more efficient (through Al

ADVERTISING TRENDS

tools and automation), they are also
making it harder (through complexity
and the need for differentiation).
These challenges emphasise the
importance of marketing, and are
expected to remain a positive driver
of industry growth.

COMMENTARY

GLOBAL AD MARKET GROWTH FORECAST'

(%)
9.5
77
63 en 63 59
2026 2025 2026 2027 2028 2029

Growing importance of
digital advertising

Pureplay digital advertising is expected to
further consolidate its leading position and
grow to 77% of total advertising by 2029,
from 71% in 2024

/7%

share of digital in ad spend by 2029
(2024: 71%)"

Navigating increasing
complexity

Marketers are reliant on the largest tech and
media platforms to reach their audiences
and communicate with cansumers.
Navigating technical requirements, data
compliance regulation, and the pace of
Alinnovation and globalisation an these
platforms adds to complexity for brands

61%

of global shoppers want seamless
communication across sales
channels, with their journey

and data following them

(2023: 56%)?

Balancing short-term
performance with
long-term brand building

The ease of basic performance (eg sales-
driven) marketing on large digital platforms,
alongside Al automation, makes distinctive
brand building mare crucial than everand
reaffirms brand differentiation as a source
of competitive advantage

63%

of consumers want to get from
inspiration to purchase as quickly
as possible?

Building trust and
authenticity

"Brands need to consider the potential impact
of Al on their brand reputation and consumer
relationships, with a thoughtful and measured
approach to adoption.” Stephan Pretorius,
Chief Technology Officer, WPP?

/8%

of consumers want brands to be fully
transparent when they use AI*

Harnessing Al

1 GroupM, This Year Next Year 2024 Global End of Year Forecast

2 VML, The Future Shopper Report, 2024

Alis a multiplier of technology and creativity,
and brands that lean towards more Al are
likely to be best positioned over the long
term to capitalise on its effects

3 wpp.com: The Brand Al Qpporiunity: Building Trust in the Age of Infelligent Marketing
4 wpp.com: Are Marketers Prepared for the Oncaming World of Al Regufatian?

WPP ANNUAL REPORT 2024

Clients vsing WPP Open, our Al-powered

operating system, inclvde:

Google Negtls.

IVMH vOReAL (gl

COMPANY

(=
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OUR STRATEGY

Innovating to Lead: delivering accelerated
growth over the medium-term

Our strategy aims to capture the STRATEGIC COALS
opportunities offered by Al, maximise
th tential of tive t f ti o .
© potential of creative transtarmation Lead through Capitalise on our Al leadership
and deliver faster growth, higher margins e . L
. . position, built on: the acquisition of
and improved cash generation. Al, data and . L. .
Satalia in 2021; organic investment in
technology Al, client-facing technology and data;

and deep strategic technology
partnerships

Accelerate growth Expand our client relationships by

through the power furthgr Ievergglng WPP sAlntegrated
offer in creative, production,

of creative commerce, media, PR and specialist

H communications, and capabilities in
transformation fast-growth areas such as influencer
marketing and retail media, to
capture share in a growing market
i - ealise the apportunities from ,
O Build world-class, Realise th fram VML
market-leading as the world's largest integrated
Ooo creative agency, and GroupM, as a
brands global leader in media investment, and
establish Burson as a leading global
strategic communications agency
Execute efficiently Deliver annual structural net cost

. savings of around £125 million by 2025
t? dl‘lV.e strong from the mergers to create VML and
financial returns Burson, and from the simplification
of GroupM. Plus circa £175 million of
gross savings, over the medium-term,
from efficiency savings in back office
functions and more efficient delivery
of services to clients

Underpinned by a
disciplined appreach

a progressive dividend policy and
a disciplined approach to M&A,

to ca pital allocation supported by a strong balance sheet
and an investment grade credit rating

WPP ANNUAL REPORT 2024
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OUR STRATEGY

STRATEGIC PROGRESS

FIND OUT MORE

INVESTMENT IN Al AND WPP OPEN

©

WPP Open monthly active users rose to 33,000 in 2024,
as it became embedded in our daily workflows

WPP Open helped us win a number of 2024's biggest
account reviews, including Amazon and Unilever,

and was critical to our success in many others

In 2025, we aim to increase our annual investment

in WPP Open from £250 million to £300 million to keep
it at the forefront of Al and further deploy it across the
business and our clients

See page 18

. SUCCESS AT CANNES LIONS

WPP (5 THE

MOST
CREATIVE
COMPAN

AT CANNES LIONS 2024
¢ WPP

At the 2024 Cannes Lions International Festival of Creativity,
WPP was named Creative Company of the Year, Ogilvy
was Network of the Year and GroupM was the leading
media group

Ovur clients The Coca-Cola Company and Unilever were
Brand and Marketer of the Year respectively

In 2025, we will continve to drive transformation

for our clients, with an increasingly integrated offer
across creative, production, commerce and media

See page 24

o NEW CLIENT ASSIGNMENTS
o

ooo

amazon AstraZeneca(f!?
S——T

cp coLGaTE-paLMoLive  Johnson&dJohnson

€ Kimberly-Clark - @ Unilower-

VML played a key role in client assignment wins and
retentions including AstraZeneca, Colgate-Palmolive
and the US Marine Corps

At GroupM, new leadership and a simpler go-to-market
approach helped secure new assignments including
Amazon, Johnson & Johnson, Kimberly-Clark, Nestlé
and Unilever

Burson delivered new client assignment wins with
eBay, Google, Levi's and Novo Nordisk

In 2025 we aim to strengthen our offer in: our largest
market, the US; our biggest business, GroupM;

and one of our fastest growth areas, commerce

See page 30

® ¢85m

of structural cost savings delivered
in 2024, ahead of plan

39.4p

dividend per share
(2023: 39.4p)

WPP ANNUAL REPORT 2024

£85 million of cost savings in 2024 relating to the mergers
to create VML and Burson, and the simplification of GroupM
Back office savings across enterprise IT, finance,
procurement and real estate by driving further automation
and efficiencies in the work we do

Seven new modern, cost-efficient campuses opened in
2024, taking the total to 47

In 2025, we aim to increase our operational efficiency
and optimise our investment allocation

See page 32

Continued to invest in developing our talent @ See page 63
and augmenting their marketing skills with

Al-driven technology

Dividend per share of 39.4p, stable on 2023

Sold FGS Global, realising significant value

creation, with proceeds used to reduce debt

and strengthen our balance sheet

O
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LEAD THROUGH Al, DATA
AND TECHNOLOGY

We offer a leading combination of deep
capabilities and partnerships with the world's
most influential tech companies

Al is already driving a new era of creativity,
commerce, marketing and media, as brands
increasingly recognise its ability to unlock
creative possibilities, anticipate consumer
needs and tastes with remarkable accuracy,
and deliver impactful experiences at scale
and speed.

We believe that Al will be the single most
transformational innovation in our industry
since the internet. That's why Al tools are
already seamlessly integrated into our daily
workflow, constantly prompting us to think
differently and engage with information in
new ways.

Our Al, data and technology strategy
focuses on five key pillars: operating system
(WPP Open), skills development, data,
partnerships and investment. Together these
are driving rapid change across WPP and our
clients' businesses.

Qpen

We believe that Al will augment not replace
human creativity, and this principle is
brought to life in WPP Open, our intelligent
marketing operating system. Built on WPP IP
and owned technalogy, and strengthened
by strategic partnerships with leading
technology firms, WPP Open helps us elevate
brand experiences, push the boundaries of
creativity and drive measurable growth for
our clients. It helps clients manage marketing
activities across countries, product lines and
people, while empowering client teams to
deliver better work, drive more efficient
operations and scale ways of working.

We've built specialised Al-powered studios
within WPP Open, each managed by experts
across various disciplines. These studios
power collaborative workspaces that mirror
real-world marketing workflows, enabling
teams to work smarter and faster.

The pillars of our Al, data and technology strategy

YISION

: ""WE ARE PUTTING

{ Al AT THE HEART OF OUR

! OPERATIONS AND OUR
WORK FOR CLIENTS”

Mark Read
WPP CEO

INVESTMENT

£250m

. in Al, data and ;
", technologyin 2024 -

WPP ANNUAL REPORT 2024

OPERATING
SYSTEM

. WPP Open

PARTNERSHIPS

amazon [\ Adobe

Underpinning everything is a robust data
infrastructure driven by proprietary Al models
we call Brains™, developed through our
in-house expertise and strategic partnerships.

For example, Canvas, a new user interface
within WPP Open's Creative Studio, is
empowering teams to leverage data insights
and WPP's knowledge to generate effective
campaign ideas. This includes strategies to
overcame audience barriers identified by
our Audience Brain™, which can then be
instantly visualised for clients as storyboards
and finished work.

We are seeing growing adoption of WPP
Open by clients, with brands using the
platform including Google, IBM, L'Oréal,
LVMH, Nestlé and The Coca-Cola Company.
In particular, clients are seeing significant
value in using WPP Open to streamline how
they waork with WPP, using the workflow
elements to standardise processes.

Satalia |
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LEAD THROUGH Al, DATA AND TECHNOLOGY
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SKILLS DEVELOPMENT

We dedicate considerable time and resources
to providing our people - including emerging
talent - with the skills they need to excel in Al

In 2021 we acquired Satalia, an advanced

Al technology company that acts as a hub

of Al expertise for all WPP agencies. Satalia
allows us to build and train sophisticated

Al models for aur clients, helping them
understand their marketing audiences better,
elevate creative ideas, produce content at
scale, and optimise it across channels.

Our on-demand, online training platform
Future Readiness Academies expanded in
2024 to include modules such as advanced
Al training, focused on building essential
skills in prompt engineering and practical

Al applications. To date, more than 30,000
learners have completed over 108,000 Future
Readiness Academy lessons,

Throughout 2024, our people earned more
than 21,000 accreditations and certifications
(2023: 34,000+) from leading technology
partners including Adobe, Google, Meta,
Microsoft and TikTok, helping to equip them
with future-ready skills.

IT'S WHAT'S INSIDE
~ THE GAME

CLIENT:
NETFLIX

AGENCY:
AKQA

Bringing a sci-fi body-swapping
machine into the real world

Scan the
QR code

WPP ANNUAL REPORT 2024

iT

Satalia turns b

challenges into i
Al-powered solutions g

DATA

WPP's data company, Chareograph, handles
billions of data points across proprietary
WPP data assets, data licensed from third
parties, public data and client data. We
believe that our clients own their consumer,
content and campaign data. Qur role is to
connect this client data with our own and
public data to create new knowledge about
consumers and to deliver new solutions.

We have well-established and robust
governance in place for data privacy, and
Choreograph was specifically designed to
help clients get more out of their data while
taking an ethical approach.

£

WPP Open's Media Studio provides an
end-to-end workflow solution accessing
GroupM's scale and Choreograph's global
data and technology. Media Studio enables
intelligent activation across more than

73 markets, creating the most connectivity
between owned, partner and client datasets
in the media marketplace. We are able to
further contextualise and enrich that data
graph with data we generate from planning,
optimisation and campaigns across GraupM.

In 2024 Media Studio continued its roll-out
to clients and was central to aur successful
pitch at Amazon.

s WHAT S

SIDE

[THE GAME]
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LEAD THROUGH Al, DATA AND TECHNOLOGY continueD

THE YEAR AHEAD:
DANIEL HULME, WPP
CHIEF Al OFFICER AND
CEO OF SATALIA

Al's dominance of the technology
landscape will only intensify in 2025,
This isn't simply a prediction; it's the
inevitable consequence of a technology
rapidly weaving itself into the fabric

of our lives, from personalised
recommendations to groundbreaking
scientific discoveries. But the true
measure of Al's success won't be in
headlines or viral sensations, it will be

in its quiet integration into the everyday
operations of businesses worldwide.

True value emerges when Al becomes
seamlessly embedded within core
business processes at scale. This
requires more than just deploying
algorithms; it demands a strategic
overhaul of data infrastructure, a
commitment to upskilling talent and a
cultural shift towards experimentation
and agile adaptation.

Imagine Al agents autonomously
shifting budget from underperforming
ads on one sacial platform to a surging
campaign on another channel, boosting
conversions. Picture Al autonomously
generating personalised running shoe
ads after a user visits a marathon
website. This isn't science fiction;

it's the near-future reality we're
actively building.

The future of Al is brimming with
potential, but its ultimate success
hinges on our collective ability to shape
its trajectory responsibly, ensuring its
transformative power benefits business
and society.

Extract from an article first published
in Campaign magazine.

WPP ANNUAL REPORT 2024

STRATEGIC PARTNERSHIPS

WPP's strategic partnerships remain a
cornerstone of our Al strategy, providing
preferential access to new models and
technologies. In 2024 we reviewed our
partnership programme, expanding the
scope of some existing partnerships,
adding a number of new relationships

and exiting others, to help us deliver our
strategic priorities of product development,
preferential access to data and technology,
skills development and joint go-to-market
approaches. We now have strategic
partnerships with over 25 of the world's
leading technology companies, helping us
enrich WPP Open with pawerful capabilities
to benefit both our teams and clients.

Al INNOVATION WITH GOOGLE

AND ANTHROPIC

In 2024 we received access to partner Al
models that we have integrated into WPP
Open to power solutions and transform
warkflows. We integrated Anthropic's
Claude foundational models via Amazon
Bedrock, as well as Google's generative
Al suite, including priority access to Google's
latest text-to-image model, Imagen 3,
and first text-to-video madel, Veo.

3D PRODUCTION WITH NVIDIA

We unveiled the next phase of our partnership
with NVIDIA: using new NVIDIA NIM
microservices and Shutterstock's 3D asset
library to create brand-compliant generative
3D landscapes and worlds. The Coca-Cola
Company will be one of the first clients to
begin scaling the opportunities of generative
3D globally. We have also been working with
Ford to build physically accurate, real-time
digital twins of its vehicles to create car
configurators that customers can explore
and adapt according to their needs.

IMMERSIVE PLATFORM ABILITIES
WITH ROBLOX

A new partnership with Roblox will focus
on establishing industry standards for
immersive platforms. This includes the
development of a joint advisory council
to build 3D measurement standards and

a first-of-its-kind certification programme,
designed to enhance marketers' expertise
within the Roblox ecosystem.

EMPOWERING CLIENTS THROUGH Al
We continue to lead the way in demonstrating the power of Al technology to build
maore relevant and personalised experiences for aur clients and their customers.

COKE SOUNDZ
CLIENT:
THE COCA-COLA COMPANY

AGENCY:
WPP OPEN X, LED BY AKQA

Uplifting the world through Coca-Cola's
Al-powered sounds

BOURNYITA D FOR DREAMS

CLIENT: _
BOURNVITA (MONDELEZ)

AGENCY:
OGILVY & WAVEMAKER (GROUPM)

Personalised Al cricket training for
children from legend Rahul Dravid
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MUSIC AND ENTERTAINMENT CULTURE
WITH UNIVERSAL MUSIC GRCOUP

An industry-first partnership with Universal
Music Group will bring together Universal's
unparalleled family of artists and labels, and
its global data and insights team, with WPP's
creative scale and extensive client network,
to provide brands with new opportunities

to connect with audiences through music.

INVESTMENT

We believe that Al is fundamentally changing
our industry and the way we work, which is
why we invested £250 million in Al-driven
technology in 2024, and are increasing our
investment to £300 million in 2025. In 2024
we continued to invest in WPP Open,
developing new functionality and integrating
new Al models. As a result, we are seeing
growing adoption and usage across WPP
and by our clients.

In April 2024 we launched our upgraded
Performance Brain™ at Google Cloud Next,
allowing us to predict creative effectiveness
before the first media impression is served,
and allowing clients to improve the ROl on
their media and creative investments.

PRODUCTION STUDIO
In June we launched
Praduction Studio within
WPP Open, transforming
the wark we do far clients
by generating market-ready
quality assets at incredible
pace and scale.

Co-developed with Hogarth,
NVIDIA Omniverse™ and
OpenUsD, the dynamic
Al-powered system
streamlines and automates
the creation of text, images
and videa. Using 3D digital
product twins, teams can
deliver hyper-realistic and
accurate content at
unprecedented volumes,

Content can be translated
into any language, tailored to
every audience and adapted
in real time with intelligent,
data-driven insights.

WPP ANNUAL REPORT 2024

We also launched a new i0S and Android
companion app for WPP Open, providing
mobile access to key functionalities for all
our teams. And within Creative Studic we
launched Canvas, a new natural language
user interface, which provides an intuitive
platform for a variety of use cases, linking
Al-powered ideation to creative workflow.

In June we launched Production Studio
within WPP Open, an Al-enabled, end-to-end
production application developed using
NVIDIA Omniverse™, which streamlines and
automates the creation of text, images and
video, transforming multimedia content
creation for advertisers and marketers.

TOP ADCBE SERVICES
PROVIDER

The Forrester Wave™ Adobe Services
Q3 report listed WPP among the most
significant Adobe service providers

in the market, with the highest scares
possible in the Adobe Commerce,
Adobe B2B Automation and Adobe
Customer Data Management criteria.

HAALZ

LIME ZEST BLISS
HANO SOAP

£

Al ETHICS

We recognise that the fast pace of Al
innovation brings with it ethical challenges,
which is why we are dedicated to employing
systems that align with fundamental
principles in the responsible development
and use of Al

We fully support the need forindustry
regulation that fosters responsible innovation
while mitigating potential risks, ensuring
that across the board, Al remains a force
forgood. For more on our approach to

Al ethics, see page 57.

Priori in 2025

Increase our annual investment
in WPP Open from £250 million
to £300 million to keep it at the
forefront of Al and further deploy it
across the business and our clients

Al image generated by Production Studio
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WPP OPEN
IN ACTION

Our intelligent marketing
operating system,
powered by Al

= -)( ~ Wona - Projech Bespoks Campaegn UM PLAN  Archdect Campsons B v

Comeoms [urner shose

Branding

-
LT

The what:

flexible, customisable Al
marketing system tailored
to individual client goals

WPP Open enables the biggest global

brands to transform their processes,

drive efficiencies and accelerate

business growth through their

marketing activities The how:

a centralised workspace
for marketing operations

e — WPP Open integrates teams, tasks
a5V Emconcy OV Effectesnins s and information all in one place.
$3.90M $2.19 2.81 15.2% It offers clarity for team members
Piryyin vy pogerbwsiy on expectations and deadlines, while
providing management with a clear
status overview. Its customisable

command centre view puts marketing,
o KPls and goals front and centre. WPP

) - ”
N Open provides real-time data and
¢ S’ )

]

strategic insights across every aspect
‘What is the impact of Campaign Cn Audiencs
Growth

of marketing

| [ P E
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The difference:
seamlessly integrating third-party
technologies and data

WPP Open is the only truly open industry solution.

A secure sandbox equipped with the latest generative
Al technologies such as Anthropic's Claude, Google
Gemini, Microsoft Azure OpenAl Services (including
models like ChatGPT and DALL-E}, Stable Diffusion

and more, WPP Open speeds up tasks and delivers
proprietary, advanced and specialised Al models.
We're constantly adding new large language, image
and video models to give our people and clients the

The outcome:
engaging, interactive
consumer experiences

ability to choose the best model for the task at hand
CAMPAIGN:
SNICKERS OWN GOAL NO-NOs

A\ §~V_V—§’ @9 CLIENT:

MARS

AGENCY:
T&P™ & ESSENCEMEDIACOM (GROUPM)

Google

lIElevenLabs

Powered by WPP's Al capability, harnessing
technology from ElevenLabs, Sync Labs and OpenAl,
Mars' Snickers Own Goal No-Nos uses a personalised
Al José Mourinho to humorously coach fans out of thelr
‘own goals'. By generating custom video responses for
fans' mistakes, the campaign leverages Al to create
unique, shareable content and engage fans in a new,
interactive way

B8 Microsoft @ OpenAI  stability.ai
A A
EME S[:G[%Hl ﬂg ]
WH GUALY T
7 I0SE MOURBHD S THEM & |ITTLE MESSAGE nw_N GuAl?

- MAYBE YOU

i JUSTNEED A
i ShcAcrc

o s crat e o Pk A

whaty the name of your frend
T Soeciatt o lodre™

T working on some ‘Spec )
L3 O 10~ ok achaCes 10 thi, *
>

Erniyit skt MM 445 Pt
PR trayre nungry So e, wnit
l: ‘wn Goar ruave they 1Cora?

He ate somelhing that gave
hie bad braath|

watch the video to leamn
more about WPP Open
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ACCELERATE GROWTH THROUGH THE
POWER OF CREATIVE TRANSFORMATION

We use our skills, capabilities and integrated offer
to help our clients grow in a complex world

At WPP, we combine leading creativity

with our glebal reach and scale, seamlessly
integrated approach and cutting-edge Al,
technology and data capabilities. The result
is creative transformation.

Creative transformation helps our clients
manage complexity. It helps them understand
influencers and capitalise on platforms

such as TikTok, deal with the proliferation

of new advertising opportunities on channels
such as Amazon and Netflix, and navigate the
polarisation we see in society. By applying
creativity to every area of our work, not

just advertising but in our media plans,
social campaigns, design work and public
relations advice, we help the world's largest
companies change how they marketin a
fast-moving world and, ultimately, transform
their business.

BESPOKE CLIENT SERVICES

Our ability to deliver creative transformation
for our clients is based on a deep
understanding of their needs, and how
effectively we match our capabilities with
those needs.

As clients transform their organisations,
embracing technology (especially Al)

and redefining operating models to help
generate sustained growth, they are looking
to WPP to help drive integration across
their marketing supply chains through our
bespoke solutions, world-class capabilities
and industry-leading technaology.

QOur top 50 clients are supparted by our
Global Client Teams, each fronted by a
Global Client Leader focused solely on
client growth, the quality of work and
talent of the team.

CREATIVE TRANSFORMATION IN ACTION

(@)

g

WENDY'S

Over the past 12 years, we have helped take Wendy's from
a